Attachment A — Supermarkets Pricing

Supermarket
BigY
BigY
BigY
BigY
Shaw’s
Shaw’s
Shaw’s
Shaw’s
Shaw’s
Shaw’s
Shaw’s
Shaw’s
Shaw’s
Shaw’s
Shaw’s
Shaw’s
Shaw’s

Hannaford*
Hannaford*
Hannaford*
Hannaford*
Hannaford*
Hannaford*
Hannaford*
Hannaford*
Hannaford*
Hannaford*
Hannaford*
Hannaford*
Hannaford*
Hannaford*
Stop & Shop
Stop & Shop
Stop & Shop
Stop & Shop
Stop & Shop
Stop & Shop

Address
802 Williams St.

300 Cooley St.

65 Palomba Dr.
67 Prospect Hill Rd.
71 Dodge St.

7 Railroad Ave
127 Eastern Ave.
210 Andover St.

510 Alfred Rd.
1364 Congress St.

4 Scammon St, Suite 10

417 Payne Rd.
180 Waterman Dr.
851 Central Ave.
33 LaFayette Rd. #4

1600 Woodbury Ave. #28

100 Shaw’s Ln.

66-2 Drum Hill Shopping Ctr.

301 Pleasant St.
777 Rogers St.
357 Broadway
637 Lowell St.
800 Main St.
299 Elm St.
440 Route 1
4 Jenkins Rd.
30 Grapevine Dr.
630 Lafayette Rd.
859 Hanover St.
175 Coliseum Ave.
150 Bridge St.
470 North Main St.
415 Cooley St.
1277 Liberty St.
54 Hazard Ave.
1095 Kennedy Rd.
1739 Ellington Rd.

List of Supermarkets Used for Pricing Survey

City
Longmeadow
Springfield
Enfield
East Windsor
Beverly
Gloucester
Gloucester
Peabody
Biddeford
Portland
Saco
Scarborough
South Portland
Dover
North Hampton
Portsmouth
Stratham
Chelmsford
Dracut
Lowell
Saugus
West Peabody
Sanford
Biddeford
York
Bedford
Dover
Hampton
Manchester
Nashua
Pelham
E. Longmeadow
Springfield
Springfield
Enfield
Windsor
South Windsor

State
MA
MA
CT
CT
MA
MA
MA
MA
ME
ME
ME
ME
ME
NH
NH
NH
NH
MA
MA
MA
MA
MA
ME
ME
ME
NH
NH
NH
NH
NH
NH
MA
MA
MA

CT
CT
CT

*Data collected for Hannaford locations retrieved online, week of 6/6/11. Prices were cross-checked with in-store
prices at Saugus, MA, Biddeford, ME and Dover, NH locations on 6/9/11.



Store Locator Tools

Big Y: http://www.bigy.com/locations/index.php

Hannaford: http://www.hannaford.com/custserv/locate store.cmd

Shaw’s: http://www.Shaw’s.com/stores/searchstores

Stop & Shop: http://www.stopandshop.com/our_stores/locator/store_search.htm

Price Check Worksheet Sample

Store:
Town:
State:

12-Pack sport

1.5L 12-Pack 16.9  bottle 24-pack
Poland Spring | | |
20 oz. 24-Pack 16.9
Aquafina | | |
12-Pack
1L Cans
Polar (Ginger Ale) | | |
12-Pack
Polar Seltzer 1L Cans
20 oz. 32 oz.
Vitamin Water | | |
8-Pack 20
32. oz. 0z.
Gatorade | | |
12-Pack
20 oz. Cans 2 Liter
Coca Cola | | |
12-pack
2L Cans

Lipton Brisk | | |




Table — Supermarket Pricing, All Products by State

Summary Stats 63%

State Product Mean | Median | Mode | Range | St Dev | Low End | High End
Coke 20 oz 1.62 1.59 1.59 0.20 0.06 1.56 1.68
Coke 12-pack 3.90 3.35 2.50 3.00 1.30 2.59 5.20
Vitamin Water 20 oz 1.29 1.29 1.29 0.59 0.23 1.06 1.52
Vitamin Water 32 oz. 1.61 1.55 1.55 0.14 0.07 1.54 1.68
Poland Spring 1.5L 1.19 1.19 1.19 0.30 0.11 1.08 1.30
Poland Spring 12-Pack 3.97 3.89 4.23 2.10 0.57 3.40 4.54
P. Spring Sport 12-Pack 5.06 4.99 3.92 2.57 1.05 4.01 6.11
Poland Spring 24-pack 4.93 4.99 4.99 1.55 0.49 4.44 542
Aquafina 20 oz 1.56 1.59 1.59 0.10 0.04 1.52 1.60
MA Aquafina 24-pack 5.40 4.99 4.99 3.70 1.03 4.37 6.43
Polar Ginger Ale 1 L 1.05 0.99 0.97 0.18 0.08 0.97 1.13
Polar Ginger Ale 12-Pack 4.57 4.79 4.79 1.10 0.47 4.10 5.04
Polar Seltzer 1 L 1.06 1.00 0.99 0.16 0.07 0.99 1.13
Polar Seltzer 12-pack 3.90 3.49 3.49 1.30 0.50 3.40 4.40
Gatorade 32 oz. 1.18 1.25 1.25 0.39 0.15 1.03 1.33
Gatorade 8-pack 6.62 6.99 4.99 3.00 1.34 5.28 7.96
Coca-Cola2 L 1.53 1.59 1.25 0.64 0.24 1.29 1.77
Lipton Brisk 2 L 1.59 1.69 1.25 0.75 0.29 1.30 1.88
Lipton Brisk 12-pack 4.48 4.99 2.99 3.00 1.12 3.36 5.60
Coke 20 oz 1.59 1.59 1.59 0.00 0.00 1.59 1.59
Coke 12-pack 3.71 3.33 3.33 1.99 0.85 2.86 4.56
Vitamin Water 20 oz 1.12 1.00 1.00 0.29 0.15 0.97 1.27
Vitamin Water 32 oz. 1.64 1.55 1.55 0.44 0.14 1.50 1.78
Poland Spring 1.5L 1.20 1.19 1.19 0.10 0.03 1.17 1.23
Poland Spring 12-Pack 3.89 3.89 3.89 0.00 0.00 3.89 3.89
P. Spring Sport 12-Pack 4.77 3.92 3.92 2.57 1.18 3.60 5.95
Poland Spring 24-pack 4.66 4.44 4.44 0.55 0.28 4.38 4.94
Aquafina 20 oz 1.55 1.59 1.59 0.10 0.05 1.50 1.60
NH Aquafina 24-pack 4.99 4.99 4.99 0.00 0.00 4.99 4.99
Polar Ginger Ale 1 L 1.04 0.97 0.97 0.18 0.09 0.95 1.13
Polar Ginger Ale 12-Pack 4.35 4.79 4.79 1.30 0.57 3.78 4.92
Polar Seltzer 1 L 1.05 0.99 0.99 0.16 0.08 0.97 1.14
Polar Seltzer 12-pack 3.93 3.49 3.49 1.00 0.53 3.41 4.46
Gatorade 32 oz. 1.10 1.00 1.00 0.29 0.13 0.97 1.24
Gatorade 8-pack 6.02 4.99 4.99 3.00 1.36 4.66 7.38
Coca-Cola 2 L 1.39 1.25 1.25 0.34 0.18 1.21 1.56
Lipton Brisk 2 L 1.43 1.25 1.25 0.44 0.22 1.21 1.66
Lipton Brisk 12-pack 3.79 2.99 2.99 2.00 1.03 2.76 4.82




Summary Stats

63%

State Product Mean | Median | Mode | Range | St Dev | Low End | High End
Coke 20 oz 1.59 1.59 1.59 0.00 0.00 1.59 1.59
Coke 12-pack 3.54 3.17 3.00 1.99 0.82 2.73 4.36
Vitamin Water 20 oz 1.13 1.00 1.00 0.29 0.15 0.98 1.28
Vitamin Water 32 oz. 1.57 1.55 1.55 0.14 0.06 1.52 1.63
Poland Spring 1.5L 1.27 1.19 1.19 0.60 0.21 1.05 1.48
Poland Spring 12-Pack 4.19 4.19 4.19 0.00 0.00 4.19 4.19
P. Spring Sport 12-Pack 5.40 4.99 6.49 1.90 0.92 4.49 6.32
Poland Spring 24-pack 4.97 4.99 4.99 2.05 0.63 4.35 5.60
Aquafina 20 oz 1.53 1.50 1.50 0.09 0.05 1.49 1.58
ME Aquafina 24-pack 4.99 4.99 4.99 0.00 0.00 4.99 4.99
Polar Ginger Ale 1 L 1.08 1.15 1.15 0.18 0.09 0.99 1.18
Polar Ginger Ale 12-Pack 4.55 4.49 4.49 0.30 0.13 4.42 4.68
Polar Seltzer 1 L 1.09 1.15 1.15 0.16 0.08 1.01 1.17
Polar Seltzer 12-pack 4.12 4.49 4.49 1.00 0.52 3.60 4.63
Gatorade 32 oz. 1.17 1.25 1.25 0.29 0.14 1.03 1.30
Gatorade 8-pack 6.35 6.99 7.29 2.30 1.14 5.22 7.49
Coca-Cola 2 L 1.47 1.59 1.59 0.34 0.16 1.31 1.64
Lipton Brisk 2 L 1.48 1.59 1.59 0.30 0.16 1.32 1.63
Lipton Brisk 12-pack 4.24 4.99 4.99 2.00 1.04 3.20 5.28
Coke 20 oz 1.69 1.69 1.69 0.00 0.00 1.69 1.69
Coke 12-pack 4.46 4.59 3.35 2.15 0.98 3.48 5.44
Vitamin Water 20 oz 1.42 1.45 1.25 0.34 0.15 1.26 1.57
Poland Spring 1.5L 1.43 1.39 1.73 0.73 0.31 1.12 1.74
Poland Spring 12-Pack 4.59 4.59 4.59 0.00 0.00 4.59 4.59
P. Spring Sport 12-Pack 5.69 5.99 4.99 1.24 0.64 5.04 6.33
Poland Spring 24-pack 6.11 5.99 5.49 1.30 0.65 5.46 6.76
Aquafina 20 oz 1.69 1.69 1.69 0.00 0.00 1.69 1.69
CT Aquafina 24-pack 5.99 5.99 5.99 4.00 1.41 4.58 7.40
Polar Ginger Ale 1 L 1.04 0.99 0.99 0.12 0.07 0.97 1.10
Polar Ginger Ale 12-Pack 4.79 4.99 4.99 0.49 0.27 4.53 5.06
Polar Seltzer 1 L 1.04 1.00 1.00 0.12 0.06 0.98 1.10
Gatorade 32 oz. 1.31 1.29 1.25 0.14 0.07 1.24 1.39
Gatorade 8-pack 7.17 6.99 6.99 0.44 0.24 6.93 7.41
Coca-Cola2 L 1.83 1.79 1.79 0.10 0.05 1.78 1.88
Lipton Brisk 2 L 1.93 1.89 1.89 0.11 0.06 1.87 1.99
Lipton Brisk 12-pack 5.87 5.79 5.79 0.20 0.11 5.76 5.98




Attachment B — Expanded Retail Pricing

List of Additional Stores Used in Expanded Retail Survey1

In-Store Pricing: Week of 6/6/11

Store City State
7-Eleven Gloucester MA
7-Eleven Downtown Boston MA
7-Eleven Biddeford ME
7-Eleven Portland ME

CVS Downtown Boston MA

CVS Portland ME

Hannaford* Athol MA
Hannaford* North Brookfield MA
Hannaford* Townsend MA
Hannaford* Lunenburg MA
Hannaford Biddeford ME

Rite Aid Biddeford ME
Shop Rite* Hartford CT
Shop Rite* Norwich CT
Shop Rite* Stratford CT
Walgreens Biddeford ME

* Prices collected from Hannaford and Shop Rite websites

Phone Calls: Week of 5/16/11

Store City State
7-Eleven Rockville CT
7-Eleven Fall River MA
7- Eleven Haverhill MA
7-Eleven Lowell MA
7-Eleven Lowell MA
7-Eleven Billerica MA
7-Eleven Portland ME
7-Eleven Sanford ME
7- Eleven Nashua NH
7-Eleven Salem NH
7-Eleven Hudson NH

Cumberland Farms Vernon CT

!In addition to supermarkets listed in Attachment A.



Cumberland Farms
Cumberland Farms
Cumberland Farms
Cumberland Farms
Cumberland Farms
Cumberland Farms
Cumberland Farms
Cumberland Farms
Cumberland Farms
Cumberland Farms
Cumberland Farms
Cumberland Farms
Roche Bros
Shop ‘N Save
Shop ‘N Save
Tedeschi
Tedeschi
Tedeschi
Tedeschi
Tedeschi

Bloomfield
Westport
Springfield
Kennebunk
Wells
Biddeford
Berwick
York Village
Scarborough
Nashua
Plaistow
Milford
North Easton
Cornish
Gray
Haverhill
Westford
Franklin
Penacook
Manchester

Products Surveyed for Expanded Retail

Coca Cola 20 oz. Bottle

Coca Cola 12-pack, 12 oz. cans

Glaceau Vitamin Water, 20 oz. bottle

Glaceau Vitamin Water 32 oz. bottle

Poland Spring 1.5L bottle

Poland Spring 12-pack, 16.9 oz. bottles

CT
MA
MA
ME
ME
ME
ME
ME
ME
NH
NH
NH
MA
ME
ME
MA
MA
MA
NH
NH



Chart — Mean Price, 12-pack Coca-Cola

Frequency (rate of occurrence) of each value
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Chart — Mean Price, 32 oz. Vitamin Water

Frequency (rate of occurrence) of each value
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Chart — Mean Price, 1.5 L Poland Spring

Frequency (rate of occurrence) of each value

ME 09
411.45 1.64|
X X X ]

18 MA Mean ;1 SD
1.1217 (1.4934) 1.8652

Chart — Mean Price, Poland Spring 12-pack

Frequency (rate of occurrence) of each value

NH ME, CT
4.35 4.49I 4.94
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m-ﬂ—l—_—

| |
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Regression Analysis

20 oz Vitamin Water States and Retailers

Regression Statistics

Multiple R

R Square
Adjusted R Square
Standard Error
Observations

0.949513879
0.901576606
0.887696384
0.099432486

90

Coefficients

P-value

Intercept (MA Hannaford)
ME Dummy

1.022635259
-0.018605229

3.14637E-54
0.549906188

CT Dummy 0.121098874 0.001713588
NH Dummy -0.006141902 0.834977283
Shaws Dummy 0.27471435 2.67663E-12
CVS Dummy 0.767364741 1.40243E-22
7-Eleven Dummy 0.753576181 6.199E-34
Cumberland Dummy 0.673135916 3.26597E-30
Tedeschi Dummy 0.502062941 3.38941E-20
Big Y 0.506815303 9.47384E-14
Stop and Shop 0.39848197 2.93577E-12
Other Dummy 0.308248924 9.69305E-08
States Only
Regression Statistics

Multiple R 0.166471874

R Square 0.027712885

Adjusted R Square -0.00399213

Standard Error 0.30557388

Observations 96

Coefficients P-value

Intercept (MA Hannaford) 1.379148936 2.03956E-50

ME Dummy
CT Dummy
NH Dummy

-0.001148936
0.156305609
-0.008037825

0.988793974
0.130147618
0.924603313




32 oz Vitamin Water

Regression Statistics

Multiple R 0.940323

R Square 0.884207

Adjusted R Square 0.86568

Standard Error 0.171498
Observations 59

Coefficients P-value
Intercept (MA Hannaford) 1.55263 9.23E-35
ME Dummy -0.03133 0.647032
CT Dummy 0.45148 0.000194
NH Dummy 0.013 0.811624
Shaws 0.172287 0.022938
7-Eleven Dummy 1.113811 4.54E-22
Cumberland Dummy 0.621929 3.59E-12
Tedeschi Dummy 0.501148 7.87E-09
Shop N Save Dummy 0.028704 0.875884
States Only
Regression Statistics

Multiple R 0.403237

R Square 0.1626

Adjusted R Square 0.116923

Standard Error 0.439732
Observations 59

Coefficients P-value

Intercept (MA Hannaford) 2.012308 3.32E-30
ME Dummy -0.12231 0.428886
CT Dummy 0.777692 0.005347

NH Dummy -0.06342 0.639961




Poland Spring 1.5L

Regression Statistics

Multiple R

R Square
Adjusted R Square
Standard Error
Observations

0.914625806
0.836540364
0.803848437
0.153449846

67

Coefficients

P-value

Intercept (MA Hannaford)
ME Dummy

CT Dummy

NH Dummy

Shaws

CVS Dummy
7-Eleven Dummy
Cumberland Dummy
Tedeschi Dummy
Shop N Save Dummy
Big Y

Stop and Shop

1.183873773
0.062410361
0.158800328
0.003840167
0.002103072
0.756126227

0.60299487
0.643491003
0.604846171
-0.056284134

0.246726063
-0.004940604

4.96939E-34
0.294522447
0.027358564
0.941435918
0.970924871
8.82528E-12
1.72477E-12
2.30147E-14
5.49941E-08
0.650117085
0.010380828
0.952017569

States Only

Regression Statistics

Multiple R

R Square
Adjusted R Square
Standard Error
Observations

0.190425295
0.036261793
-0.009630502
0.348138297
67

Coefficients

P-value

Intercept (MA Hannaford)
ME Dummy
CT Dummy
NH Dummy

1.456666667
-0.009166667
0.182083333
-0.045238095

1.95476E-33
0.937988919
0.189240424
0.685092835




Poland Spring 12-Pack

Regression Statistics

Multiple R

R Square
Adjusted R Square
Standard Error
Observations

0.921803885
0.849722402
0.795076003
0.321866063

31

Coefficients

P-value

Intercept (MA Hannaford)
ME Dummy

NH Dummy

CT Dummy

ShopRite Dummy

Shaws Dummy

7-Eleven Dummy
Cumberland Dummy
Other Dummy

3.751538462
0.338461538
0.184615385
0.507692308
0.330769231
0.262461538
1.730769231
1.146153846
0.669230769

7.33462E-20
0.06248335
0.274203282
0.198887659
0.443542293
0.17288997
2.17548E-08
0.000121513
0.013198998

States Only

Regression Statistics

Multiple R

R Square
Adjusted R Square
Standard Error

Observations

0.397084352
0.157675983
0.064084425
0.687855343

31

Coefficients

P-value

Intercept (MA Hannaford)
ME Dummy
NH Dummy
CT Dummy

4.098571429
0.391428571
0.248571429
0.841428571

6.37983E-19
0.253724387
0.441798121
0.040016214




Attachment C — Consumer Choice

Stores Surveyed — Consumer Choice (Week of 7/4/2011)

Hannaford
Hannaford
Hannaford
Hannaford
Hannaford
Hannaford
Hannaford
Hannaford
Hannaford
Hannaford

Kennebunk, ME
Biddeford, ME
Portland, ME
Sanford, ME

York, ME

Dracut, MA
Saugus, MA
Lowell, MA

West Peabody, MA
Chelmsford, MA

Consumer Choice — Beverage Choices, Massachusetts and Maine Hannaford Locations

Maine Single Serve Multi-Pack
Location Water | Sports Drink Water | Sports Drink Kids 3100% Enhanced
Juice Water
Kennebunk 11 68 40 65 17 86
Biddeford 10 72 39 67 17 90
Portland 11 71 38 66 17 81
Sanford 10 60 35 62 18 92
York 11 67 33 51 17 83
Average 10.6 67.6 37 62.2 17.2 86.4
Massachusetts Single Serve Multi-Pack
Location Water | Sports Drink Water Sp?rts Kids 3100% Enhanced
Drink Juice Water
Dracut 10 60 33 59 17 85
Saugus 8 52 23 50 17 81
Lowell 10 62 39 64 17 89
West Peabody 11 52 33 54 17 92
Chelmsford 13 69 39 60 17 88
Average 104 59 334 57.4 17 87




Stores Surveyed — Consumer Choice (Week of 7/4/2011)

Stop & Shop
Stop & Shop
Stop & Shop
Stop & Shop
Stop & Shop
Stop & Shop
Stop & Shop
Stop & Shop
Stop & Shop

Windsor, CT
South Windsor, CT
Granby, CT
Enfield, CT
Vernon, CT

East Longmeadow
Feeding Hills
Northampton, MA
Belchertown, MA

Consumer Choice— Beverage Choices, Massachusetts and Connecticut Stop & Shop Locations

Connecticut

Location Zip Single Serve Water | Multi Pack Water | Enhanced/Flavored Water
Windsor 06095 13 30 34
South Windsor 06074 13 30 34
Enfield 06082 13 30 34
Granby 06035 13 30 34
Vernon 06066 13 30 34
Average 13 30 34

Massachusetts

Location Zip Single Serve Water | Multi Pack Water | Enhanced/Flavored Water
East Longmeadow | 01106 13 30 34
Feeding Hills 01001 13 30 34
Northampton 01060 13 30 34
Belchertown 01007 13 30 34
Average 13 30 34




Attachment D - Interviews

Interview Questions for Store Managers

How does the redemption process work for your customers? (RVM, CLNK, Manual)
Do you feel they are satisfied with the system?

Do you have any idea how much volume you do in redemption?

RVM - Vendor

Are there containers that are not accepted in the machine?

Which ones? Sizes

Shapes

How do you redeem these containers for customers?

Are there operational issues of concern for you?

How much staff time do you estimate you spend managing the redemption process?
Are you compensated sufficiently through the handling fee for this time?

Store Conversations

Big Y — Peter Dudis - Director of Grocery Sales

Big Y — Asst. Manager - Enfield, CT

Hannaford — Stephen Culver - Vice President Government Relations
Price Chopper — David Caruso — Legal Department

Stop & Shop — Manager, NRP

Stop & Shop — Store Manager - Enfield, CT

Shaw’s — Dennis Kwider — Director of Food Safety

Shaw’s — Store Manager - Beverly, MA

Shaw’s — Store Manager - Gloucester, MA

Shaw’s — Store Manager - Gloucester, MA

Shaw’s — Store Manager - Peabody, MA

Tops Friendly Markets — Scott Brown — Regional Contact

Tops Friendly Markets - Store Manager - Syracuse, NY

Tops Friendly Markets - Non-Perishable Manager - Manilius, NY
Tops Friendly Markets - Non-Perishable Manager - North Syracuse, NY

Conversations with State Officials
Connecticut Department of Environmental Protection - Robert Hannon
Maine Department of Agriculture - Division of Quality Assurance & Regulations - Randy Trahan

New York Department of Environmental Conservation - Jennifer Kruman



Questions for RVM Manufacturers

As Massachusetts continues to pursue an updated Bottle Deposit Law, a few issues have been raised for which we
hope you and others may be able to provide us with some practical insight. As an important player in the bottle
deposit system, we would appreciate your response in regard to these issues.

1.

Concerns have been expressed that an updated Bottle Deposit Law will require retailers currently using RVMs
to acquire more RVMs to handle the additional containers.

* Can you provide information on the capacity of an RVM machine and current average utilization of this
capacity in Massachusetts?

*  On average, will an updated Bottle Deposit Law require retailers to add a significant number of new RVMs
to increase capacity or will it simply require more frequent servicing of existing RVMs? Perhaps you could
share your experience in New York and Connecticut?

*  Are there new RVMs that can increase capacity or decrease the frequency of servicing? Do these new
machines take up more or less space?

*  What is the typical duration of an RVM lease agreement for a retailer?

Concerns have been expressed that an updated Bottle Deposit Law will cause a substantial increase in the
number of containers that cannot go through RVMs because of their size, shape, or composition.

Under the following scenarios and with your knowledge of the various beverage containers in the marketplace,
can you estimate the percentage of containers that can be accepted through existing RVM technology, and with
the aforementioned new RVM technology, if available?

Water, Flavored water (CT & NY models) -

Less than 3 liters Existing Technology New Technology

Water, Flavored water, sports drinks, teas, coffee-based drinks -

Less than 3 liters Existing Technology New Technology

Water, Flavored water, sports drinks, teas, coffee-based drinks, juice -

Less than 3 liters Existing Technology New Technology

* Can you describe any beverage container types that present particular challenges to redemption through an
RVM?

Concerns have been expressed about the added complexity of adding additional beverage containers to the
existing program and potential increases in costs.

* Does the addition of new beverage containers with different distributors significantly complicate the
administrative and service aspect of third party entities providing and servicing RVMs? What are some of
the impacts?

* Can you share the average costs for retailers providing redemption services through RVMs? Are there fixed
costs (lease)? Variable costs (pickup)? Or is it done on a per unit basis of some combination?



